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Expect over 1 mn new shoppers in  
flagship sale this year: Myntra CEO

ACME to invest  
~52,000 cr for 
hydrogen plant

Maruti sets up 20 MWp solar unit at Manesar 

Arvind cuts 
garment 
capacity in 
Ethiopia 

Maruti Suzuki India (MSI) on 
Monday said it had set up a 20 
MWp solar power plant at its 
Manesar-based 
manufacturing facility. 

The initiative will contribute 
28,000 MW per annum, which 
is equivalent to the energy 
required for the production of 
over 67,000 cars annually.  

“Harnessing renewable 
energy is the need of the hour. 
We are committed to the 
Government's vision of making 
India rich in the use of 

renewable energy sources,” 
MSI Managing Director and CEO 
Hisashi Takeuchi said in a 
statement. 

The company’s efforts are 
aligned towards encouraging 
decarbonisation in a bid to 
bring down emissions, he 
added. 

“Our company has been 
committed to the cause of 
expanding the use of 
sustainable energy options to 
optimise our operations. The 
power generation from this 

initiative will constitute over 
11.5 per cent of the power 
requirement of the facility at 
Manesar,” Takeuchi noted. 

MSI said it has been 
harnessing solar energy since 
2014 when it installed the first 
solar power plant of 1 MWp 
capacity at its Manesar facility, 
which was later expanded to 
1.3 MWp.  Maruti Suzuki 
commissioned a 5 MWp carport 
style photovoltaic solar power 
plant at its Gurugram facility  
in 2020. PTI

PEERZADA ABRAR 

Bengaluru, 6 June 

There is a huge resurgence in 
the fashion category this year 
as an increasing number of 
people step outside to shop for 
fashion products for social 
occasions and work, said 
Nandita Sinha, chief executive 
officer (CEO), Myntra. They are 
buying workwear due to the 
reopening of offices and edu-
cational institutions. 

Sinha, who took over as 
CEO of the Walmart-owned 
online fashion retailer in 
January, is gearing up for the 
firm’s biannual flagship sale 
event - End Of Reason Sale 
(EOSS) - this week. She is 
expecting it to be the country’s 
biggest fashion event. Over 5 
million customers are expected 
to transact on the platform. 

Myntra is poised to expect 
over 1 million new customers, 
with over 40 per cent of the 
overall traffic coming from tier 
2/3 cities and towns. 

“There are many fashion 
occasions that have actually 
catapulted demand for cate-
gories, such as back-to-work, 
social gatherings, and back-to-
college. People are prepping up 
for the festival season in the 
second half of July,” said Sinha, 
in an interview, adding, “There 
is a huge amount of fashion 

consumption that is happen-
ing. Also, over the past two 
years, consumers have been 
very engaged with social media 
and social commerce (for fash-
ion products).” 

Sinha said the 16th edition 
of Myntra’s biannual EORS, 
which will be held from June 
11-16, is going to be bigger and 
better than the earlier editions, 
comprising the biggest-ever 
collection of 1.4 million styles 
across 5,000-plus brands. 

The six-day event is set to 
provide offers from fashion, 
lifestyle, beauty, personal care 
and home categories, catering 

to over 5 million unique cus-
tomers across the country, with 
an expected uptick in demand 
by over 3x of business-as-usual 
(BAU) and 26 per cent increase 
in traffic over the previous July 
edition. 

“This EORS, we have been 
able to provide direct and indi-
rect employment to over 27,000 
professionals across supply-
chain logistics and customer 
support,” said Sinha, adding, 
“What makes us very proud is 
the fact that 2,000 of them  
are women and 300 differently-
abled, reinforcing our  
commitment to inclusion  

and diversity.” 
Sinha said Myntra’s coun-

trywide network of 21,000 
kirana store partners (Myntra 
Extended Network for Service 
Augmentation network) will 
cater to over 19,000 pincodes, 
fulfilling 85 per cent of deliver-
ies and providing crucial sup-
port to the last-mile delivery 
process during the event. 

The Myntra platform is 
geared to handle 16,000 orders 
per minute and 1.1 million  
concurrent users during peak 
hours. 

EORS 16 has created over 
27,500 direct and indirect  
seasonal employment oppor-
tunities across warehouses, 
last-mile delivery, and contact 
centres to cater to the expected 
surge in demand. 

“In terms of scale, we are 
expecting 3x traffic, (com-
pared) to what it is during 
(BAU),” said Sinha. 

According to sources, the 
firm is expecting 1.5x growth in 
terms of products sold, com-
pared to EORS 14 in July 2021, 
which saw over 18 million  
products ordered by 4.2 million 
customers across the country. 
It recorded 4x growth  
over BAU. 

To cater to changing cus-
tomer needs, Myntra has 
onboarded 100 new brands 
ahead of EORS and increased 

its style selection by 40 per cent 
from the previous July edition. 
This gives shoppers a wide cat-
alogue of products from top 
international and domestic 
brands, including direct-to-
consumer brands to choose 
from. Customers will have 
access to brands such as U.S. 
Polo Assn., Puma, Biba, 
Roadster, H&M, and Mango. 

StyleCast, Myntra’s go-to 
destination for GenerationZ 
shoppers, has scaled its offer-
ings by 5x since launch to over 
35,000 styles. Some of the key 
category highlights include 
sportswear, with over 2,000 
brands being offered. This is 
followed by beauty and per-
sonal care, bringing about 1,100 
brands with over 53,000 styles 
and special offers. 

In a first, Myntra is enabling 
access to hundreds of limited 
high-value offers on beauty 
and personal care, including 
‘Buy One, Get One’ constructs. 

Myntra will provide a 
unique shopping experience 
through its M-Live property to 
those shoppers who get 
inspired by influencer choices 
and absorb their content to 
create styles for themselves. Its 
social commerce propositions 
- Myntra Studio and M-Live - 
will host 1,000 sessions by 
1,000 influencers with shop-
pable content. 

With uncertainty looming 
over extension of the African 
Growth and Opportunity Act 
(AGOA) Treaty, Arvind 
Limited is gradually cutting 
down its garment capacity in 
Ethiopia. 

“During the year we com-
pleted a restructuring of 
some of our facilities across 
India and also started to grad-
ually bring down capacity in 
Ethiopia. We had shared that 
the AGOA Treaty has been 
kind of cancelled for now and 
hence duty-free exports from 
Ethiopia to the US have been 
halted. As such, the traffic for 
that location has come down, 
so we have started kind of 
reducing the footprint there. 
So, our installed capacity has 
come down to about 50 mil-
lion pieces or so,” Samir 
Agrawal, chief strategy officer 
at Arvind, told analysts in a 
post-earnings call recently. 

Enacted in 2000, the 
treaty, which offers duty-free 
access to the US from sub-
Saharan African countries, 
was renewed till 2025 in 2015 
but faces uncertainty over its 
further renewal. 

However, for Arvind, the 
move to shash garmenting 
capacity in the African coun-
try is set to be compensated 
by fresh capital expenditure 
plans in India. According to 
Agrawal, during FY23, the 
company set aside ~200 crore 
towards capacity augmenta-
tion in its advanced material 
division and garmenting 
businesses, as well as certain 
cost optimisation projects for 
fabric business. VINAY UMARJI

KARTHIK JEROME 

New Delhi , 6 June 

Renewable Energy company 
ACME Cleantech has signed a 
Memorandum of 
Understanding (MoU) to 
invest ~52,000 crore in setting 
up a hydrogen and ammonia 
plant with associated solar 
power unit in Mangaluru, the 
company said in a statement 
on Monday. 

The Gurugram-based firm 
signed the MoU in presence of 
Karnataka Chief Minister 
Basavaraj Bommai. “The state 
government will provide all 
support and cooperation for 
speedy implementation of the 
project,” he said. 

The MoU was signed by  
E V Ramana Reddy, additional 
chief secretary in the com-
merce and industries depart-
ment, and Sandeep Kashyap, 
chief operating officer of 

ACME Cleantech Solutions. 
Bommai was quoted as say-

ing in the meeting, “It has 
been proved again that 
Karnataka is the most ideal 
destination for investments. 
Karnataka has been successful 
in drawing highest foreign 
direct investments among the 
states in the country. The FDI 
inflow during the last three 
quarters is testimony to this 
achievement.” 

ACME Group has estab-
lished a hydrogen-ammonia 
solar plant in Bikaner, 
Rajasthan, which produces 5 
megawatts-peak of green 
hydrogen scalable to 10 MWp. 
The plant will help save about 
4,400 tonnes of CO2 emissions 
per annum. 

The firm has built a solar 
portfolio of over 6 gigawatts-
peak and operates over 1.5 
GWp of capacity with another 
10 GWp under construction. 

FOR GOOD ‘REASON’
5 million No. of shoppers 
Myntra’s End of Reason Sale 16 
intends to serve 

16,000 Orders to be handled 
per minute at peak hours 

1,000 Live sessions hosted 
by over 2,500 influencers 

85% Deliveries expected to 
be fulfilled by 21,000 kirana 
partners 

27,500 People it’ll provide 
direct and indirect seasonal 

job opportunities to 

TaMo to supply 10K 
Xpres-Ts in largest 
fleet order for EVs
Prices start from ~10.58 lakh, models come in two trims
SHALLY SETH MOHILE 

Mumbai, 6 June  

On the occasion of the World 
Environment Day, Tata Motors has 
signed an agreement with BluSmart 

Mobility - the country’s largest fully-electric 
ride-hailing service firm – for delivering 
10,000 Xpres-T electric vehicles (EVs), making 
it the biggest-ever EV fleet order in India. 

With deliveries starting soon, these 
vehicles are an addition to the order for 3,500 
Xpres-T EVs signed by both companies in 
October last year, and will be availed of by 
commuters, in turn helping minimise the car-
bon footprint, Tata Motors said in a statement 
on Monday.  

The companies did not disclose the time 
period over which the order will be executed. 
With prices starting from ~10.58 lakh for the 
base variant (ex-showroom, including FAME 
subsidy), the models come in two trims. 
Analysts peg the value of the order to be around 
~1,058 crore. Given the magnitude of the order, 
it is likely to be executed in small tranches in a 
two- to three-year period, they said. 

“Tata Motors is taking active steps towards 
rapid electrification of mobility, and it is heart-
ening to see renowned fleet aggregators join-
ing the green mobility wave with us,” said 
Shailesh Chandra, managing director, Tata 
Motors Passenger Vehicles and Tata Passenger 
Electric Mobility. 

The Xpres-T EV fleet offers optimal battery 
size, along with a captive fast-charging solu-
tion. It has already set benchmarks in its cat-
egory, claimed the company.   

With $50 million in Series A fund-raise, 
BluSmart is “super-charged to rapidly expand 
across Delhi-National Capital Region and 
metro cities”, said Anmol Singh Jaggi,  
co-founder, BluSmart Mobility, in a  
statement.  

BluSmart Mobility has covered 50 million 
clean kilometres (km) and delivered over 1.6 
million zero-emission rides. 

“We are building a large-scale integrated 
EV mobility ecosystem in India - from the 
country’s largest fully-electric ride-hailing 
service to the largest network of EV charging 

super hubs. With increasing fleet size, we are 
leading India on the path to reliable, sustain-
able, and zero-emission mobility and also cre-
ating more inclusive and economic opportu-
nities for driver partners,” said Jaggi. 

In July 2021, Tata Motors launched the 
Xpres brand exclusively for fleet customers. 
The Xpres-T EV is the first vehicle under this 
brand. It is based on the pre-facelift of the 
Tigor EV. The Xpres-T electric sedan comes 
with two range options – 213 km and 165 km 
(Automotive Research Association of India-
certified range under test conditions). 

 It claims to pack a high energy density bat-
tery of 21.5 kilowatt hour (kWh) and 16.5 kWh 
and can be charged from 0- 80 per cent in 90 
minutes and 110 minutes, respectively, using 
fast-charging or can also be normally charged 
from any 15-ampere plug point, which is easily 
available and convenient.  

It comes with zero tail-pipe emission,  
single-speed automatic transmission, dual  
airbags, anti-lock braking system with  
electronic brake-force distribution as standard 
across variants.  

Tata Motors controlled 87 per cent of the 
EV market in the passenger vehicle segment 
at the end of 2021-22, with over 25,000 Tata 
EVs on road to date in the personal-use and 
fleet segments.

Shailesh Chandra, MD, Tata Motors Passenger 
Vehicles (right), with Anmol Singh Jaggi,  
co-founder, BluSmart Mobility

> Nandita Sinha, CEO, Myntra


